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The Art Institutes

Here are the facts: The Art Institutes have over 45 campuses that offer more than 30 areas of

study. of students work with faculty and staff membersto

help cultivate their passions in Design, Media Arts, Fashion, and Culinary. Students utilize top technology tools

to create cutting-edge, creative in their specialty.

Within the Design program, students can choose from a variety of creative specialties, such as advertising, visual

arts, or graphic design. Design students use their expertise to interact with technology and

create visually messages.

Taking part in the Media Arts program will give you an opportunity to specialize in programs such as

broadcasting, film, photography, or even game programming. Students can allow their inner celebrity (or even

their nerdy inner fan) to shine as they explore today's advances in entertainment.

For the fashion-saavy student, the Fashion program offers a design or management specialty. Students study

local, national, and global fashion to create or market looksthat arein

style. They work with past and present designers to apply today's fashion to an international market.

And finally, the way to a student's just might be through the Culinary program, with specialties

in cooking or management. Whether students want their personalities and business skills to shine in the front of

the house or let their palates do the talking from the kitchen, the Culinary program will leave students hungry for

successful careersin the and restaurant industry.

The Art Institutes offer a network of alumni and a nationwide, capable career services team to

help



students find entry-level opportunitiesin their field, often with afew of graduation. In

today's job market, it's to have a dedicated team working with you every step of your job search.
But let's not put the before the . After al, it takes a hard-working,
motivated High School Representative to engage and educate potential about the benefits

of the Art Ingtitutes. The right candidate for the position should be driven, organized, outgoing, and

. They should have strong speaking and listening skills, which will be helpful when conversing

with those high school students.

But perhaps most importantly, their personality should be able to shine through to a room of students so that they

can see their own true potential, and how it fitsin with the Art Institutes. And who better to do this job than

someone so dedicated, so focused, that they would spend their birthday learning more about thisterrific

opportunity. Someone like
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